CASE STUDY: 'THE ASCOTT GROUP E-NEWSLETTER'
CLIENT: ASCOTT INTERNATIONAL

Type of work: Email Marketing / Lead Generation

Business objective: Lead Generation / Customer Communication
Client location: Singapore

Audience: International

Language: English
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Welcome to your inaugural issue of the e-newsletter from Ascott International!

As an online member, you're receiving this useful and entertaining resource
with news, information and events from major cities around the world,
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we'll also keep you up-to-date with great special promotions and exclusive
offers, the latest of which are our . Be pampered,
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The Editor

Ascott International Unuind, linger in unique
cities, embrace new
cultures and have a dash
of fun with us!

The Web Guru Factor

Over a 12-month period, the client saw a 3-fold increase in online bookings and a 40%
increase in website traffic.
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The Challenge

Ascott International, a chain of luxury serviced residences with properties in Asia, Australasia and the
United Kingdom, commissioned Web Guru Asia to produce and distribute a bi-monthly e-newsletter to
their database of high net worth frequent business travellers. Their business goal was to promote the
various brands under the Ascott umbrella and increase reservations at their properties.

The Solution

Web Guru Asia produced a series of themed e-newsletters, each of which focused on key cities in
which Ascott International have properties. These e-newsletters contained original articles,
researched and written by Web Guru Asia, covering such topics as food in Indonesia, sports in
Australia and New Zealand, shopping in London and the literary history of Vietham. They also
featured offers and promotions, with links to the online booking section of Ascott International's
corporate website.

The e-newsletters were broadcast using an HTML-based email. This email contained a summary of
newsletter contents and links to the full newsletter online.

After each newsletter was sent out, Web Guru Asia analysed open and click-through rates, page
impressions and unsubscribe rates. We produced detailed reports with recommendations for future
issues. These reports stretched across multiple e-newsletters and market segments. We also made
specific recommendations for content and promotions based on the behaviour of e-newsletter
recipients.

In parallel with this, Web Guru Asia also formulated strategies to enhance the usability and user
experience of Ascott International's corporate website.

The Results
After a 12-month period, results of these activities included a 40% increase in website traffic, a 72%

growth in the online membership database and a more than 3-fold increase in the volume of online
booking requests.

www.webguruasia.com




