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Dear Friend,

It gives e great pleasure to bring to you the inaugural issue of The Peninsula Hong Kong's
e-pewsletter, where you will find information en our latest promotions, restawrant lughlights
and details of exciting room packages.

Ths edition sees the launch of the American Express Peninsula Gold Card with exclusive
privileges for cardmembers, special dinner buffets at The Verandah and an irresistably
accommodation offer to celebrate this Easter holiday,

I do hope you will enjoy reading this newsletter, and we look forward to welcoming you to The
Peninsula in the nearest future.

Yours sincerely,

-

Rainy Chan
Hotel Manager

The Web Guru Factor

Recipients forwarded a large number of e-newsletters to their friends, and the subscription
database grew by 30% in Q1 2004.
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The Challenge

The Peninsula Hong Kong had collected a database of over 5,000 individuals, comprising previous
guests and patrons of their food and beverage outlets. They wanted to communicate with these
individuals to let them about news and promotions, and hopefully encourage further patronage.

Hong Kong & Shanghai Hotels commissioned Web Guru Asia to produce and distribute a quarterly e-
newsletter that would be in keeping with the style and exclusivity of one of the world's most luxurious
hotel chains.

The Solution

For this ongoing project, Web Guru Asia produces a quarterly e-newsletter following the four seasons:
spring, summer, autumn and winter.

Each e-newsletter contains three promotions: two for the Peninsula Hong Kong's food and beverage
outlets and one for rooms. By doing this we are able to cater to the various tastes and requirements of
recipients, both in Hong Kong and internationally. E-newsletters also contain subscribe and
unsubscribe functions, allowing recipients easily to manage their subscription profile.

In addition to producing and distributing the e-newsletters we provide comprehensive tracking reports,
including delivery and click-through rates, to give a better understanding of recipients' interests and
behaviour.

The Results

The Peninsula Hong Kong's e-newsletter has been well received by members of the database. Click-

through rates have been consistently high, and we have recorded a large number of pass-alongs and
new subscriptions. Indeed, the database grew by 30% in the first quarter of 2004.
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